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I)ur"ation: 2 Hours Max imum Marks :  B0

lnstructions:
1) Start each question on a fresh page.
2) Figures to the right indicate full marks.

Q1 Write any four short notes (4x4=16)

a) Trade Mark and Logo
b) Stages in preparation of layout
c) Objectives of Advedising Testing
d) Space Broker Stage
e) Inquiry/Coupon Response Method

0 Media Department in Advert ising Agency

Q2 Write any low short notls (ax4=16)

a) :Client Tur"nover
b) Space division in layout
c) Elemenls of Visuals
d) Need for Advertising Agency
e) Readership Survey Test and its advantages
0 Functions of a Headline

Q3 X) Explain the'functions of visuals in advertising.
' ' , '

Y) What are,the essentials,of a good visual? Explain.
. :

' . , i , ,

04 X)What do you understand'by copywriting for radio?
Explain the:techniques of radio advertising.

OR
Y) Explain the types of layout.
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(14

(12)
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o5X)S ta teandexp la in thep re - tes t i ngmethods .

Y) Explain the need for pre{esting and post-testing advert isin$ effectiveness (12)

OG X) Differentiate between advert ising agency and advert ising deparlment. (12)
OR

Y) Definb an advert ising agency and explain the factors inf luencing the choice (12)
of an advedising agenc!.


