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STR I i.1 Ail questions are cornpulsorl,

2) Figures to the right indicate full rnarks

1 Write short notes on the lbllowing: (any 4)

a) Ecoriomic segmentation
b) Disti]nction between Rural and Urban Market
c) Featrpres of Co-operatives
d) Nee{ for tapping rural market
e) Feat$res of business environment

0 FactQrs influencing consulner behaviour

2 Write shprt notes on the following: (any 4)

a) Denlographic segmentation
b) Social rnarketing
c) Sco$e of rural marketing in India
d) Myhs in rural marketing i

e) Souqces ofrural purchasing capacity
0 Benqfits of co-operatives

3 A) State 4nd explain the features ofrural jnarketing in India.

OR

B) Describe the factors contributing to the gror,vth of rural markets.

iaA) 
Explain the macro factors affecting rural marketing environment.

OR

B) Explain the methods of motivating rural consumers.

a ]0 a; I{ighlight the growing opportunities of rurai marketing in India.

OR

B)]Discuss the different rural marketing strategies.
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