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Instructions: i) All questions are compulsory.
i) Figures to the right indicate full marks

iii) Start each new question on fresh page.

1. Write short notes on any four out of the following: (4x4=16 marks)
a. Rural markets in India '
b. Demographic market segmentation
c. Rural consumer in India
d. Brand building
e. Meaning of co-operative marketing
f. Promotion strategies adopted in rural India
2. Write short notes on any four out of the following: (4x4=16 marks)
a. Geographic¢ market segmentation
b. Pricing strategies adopted in rural India
c. Problems of co-operative marketing society
d. Concept of microfinance
e. Meaning of rural marketing
f. Fake brands in rural markets

3. a. Explain giving examples how economic, political and technological factors affect

rural marketing environment in India? (12 marks)
OR
b. Explain the benefits and limitations of rural market segmentation in India.

4. a. Explain why the country has seen a significant change in rural consumer demand

over the last decade. (12 marks)
OR
b.State and explain the problems of rural marketing in India.
5. a. Explain how a rural market differs from the urban markets in India? (12 marks)
OR
b. Discuss giving example how co-operative marketing is beneficial in rural India.
6. a. Why is there a need to tap the rural market in India? (12 marks)
OR

b. What are the opportunities available for the marketers in rural India?



