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2) Question No. I consistsof Scompulsoryquestionsof
: ,-:: lf.';2!na:il$:aa#4;": _.,1l3 :. ].i :j, ._r . :.i-.:,:.r i.,,.:-.::. ,.:i:,:rT.{.,., ;. ; -. ., . . :

3) Altswpr44y 5 qug.stions from,quegtign 2, 3, .!2 5, 6, 7, 8 and 9.
4) Each question carriegl0 maks. Figurestothe right indicale

. ,q ta1ks , , . ' . ; i . i l . . : : , . ; , , t1 . . : : r . ' l . , ' . , . . ; e . . . ' . ' ' ' :

1. Answeirthefollowihgshort'questicinsinbrief: ':, (5x2=10)

al  ExotaintwoadvantagesofGnai l ibtores.,  , l ' '  : ' . r : ' " :

orsaBtaili3fifiifiSip"iii,iiift3idl;itii;o.'' '' .' : ':l
'

c) State and explainrtwo types o'f fiXtgres usedto display[rterctrancliqe.
.,-. :

d) ExplaintwgejeTenbofRelail?rice. . 
r-r.':-"'iz'l

e) Whatisthe meaningof Single Brand Retail and Multi Brand Retail ? -
. ,- l  I  *i. :,, . :r'2. 

a) Discuss the recent trends in th6 tndian Retailing Industry. 5
' 7

b) How is Store Retailing differenffrom Non-Store Retaifing ? 5

3. a) Explaint_[eimportanceofProfilPlanninginRetailOperation. 5

b) Discuss five major dpcjsions 6ken by retaipr wlth regards to retail mix
variables of market Positioning. 5

4. a) Descrlbethedifferenttypesof ShoppingCenters. 6
.

b) EnumeratetheroleofAtmoslihericsinRetail Stlategy. 4
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6. a) Describe how seven rights of Merchandising play a important role in mo$ern
ReJgiliqg,,,,

b) How does the process of Merchandise Ptanning have implications on other
departmentsofbusineSs,?,* . ' . . : ] . i? ; . .1 i ' . . . ; : i ' . , : : . . : ' . : . : ' ' . - ; , , . ] " . : . , ' .u e l J a r t l l l e l l t l t  ( , I  o u s l n e s s  i  - ' " " : ' 1  ! ' \ r ' i r i ' : . '  
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7. a) Asaretailer,explain.theobjectivesindelefminifrsgr€rici0gbiiategy. 
' 

6

b; 
'Explain 

the toui't'ouhdations'bf succesifulst'i"i'iegiiR6;latiohShips. 4
's;,::,:* i l: ,';r.:;,: -1irl, gr :r.:.:., rr-r'-.5 :i.':i;*:l i: i *irifi'*ii fr*f,;a.;rq ***F ..1. *

8. a) Stateandexplainthevariouscomponerifsol;Merohandi$e$UCget.' .,1 5

iSb) 'Eiscuss howAirporrand Raitway Re.,€ifing$as,gfrF..rge$.eSJhp.&$Ft!Ste$.t!0',, .
i niches of retail. , r' , . ,j 5

esl:,)€ *ssil;),lo aelrsf nlrvn6 o'r"' i ds{q[:j , ri
9. a) Explain the environmentalvariableqlh-aliav-e*inpa€ton{nterndionalR$lail

Dwelopment 'ersrr$Yr?'rl*tt*tr'rut:l'ns{'intrsterlul*ltrlu ," U
o) expraiffGbfgfffr48fr-tinnatnegetffdynt dtgsDtrdr{iils'&tifient{{8 ,1p;, ,..','

Retailins' ,"rorq*uru**"r*d#,u*ornipiql,*,tb 
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