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1. Answet'Que-slion no.3 to Question no. 6 in not

Q. I Ansrryer any four of the follorving:

a) Creativity in advertising.

b) Radio advertising.

c) AIDA Process.

d) Silent Customers.

e) Essentials of good advertising appeal.

0 Decided consumers.

Q. 2. Answer any four of the following:

a) Limitations of advertising.

b) Direct mail advertising.

c) Competitive advertising,

d) Positive appeals.
e) Selling points.

f) Need for research in advertising.

Q. 3. a) Define Advertising. What are its salient fea
OR

b) Explain 6Ms of advertising with a help o{a d

Q. 4. a) Why newspaper considered the most popular

OR

b) What are the merits and limitations of intern

Q. 5 a) Explain the steps involved in creative visuali

OR

b) What is meant by ethics in advertising? What

Q. 6. a) Explain the importance of research in adverlis

OR

b) Discuss the importance of media scheduling.
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