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Instructions:
1. All questions are compulsory
2 Figures to the right indicate maximum marks

Q1 . Write short notes: '(any 4) (4X4=16)

a) Branding strategies
b) Brand equity
c) Limitat ions of Sales promotion
d) Role of  middlemen
e) Publici ty
0 Limitat ions of Personal sel l ing

Q2. Answer in 10-12 l ines:  (any 4)
a)  Skimming pr ic ing
b)  MRP
c) Distributors brand name
d) Functions of packaging
e) Breakeven pricing
0 Criticism of advertising

(4X4=16)

Q3. A) Exptain the concept of branding. Explain i ts advantages to the manufacturer and

consumer.  (2)
OR

X) Explain the essential features of a good brand name (12\

04. A) Explain the steps involved in the personal sel l ing process. (12)
OR

X) Explain the importance of packaging and label ing . (121

Q5. A) Describe the dif ferent types of intermediaries in distr ibution channels. (12)
OR

X) What is demand based pricing? State i ts advantages and l imitat ions . (12)

Q6.A) Explain the term advert ising. Describe i ts advantages. (12)
OR

X) Describe the major tools of sales promotion. (12)
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