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Instructions:

1) Start each question on a fresh puge.

2) Figures to the right indicate maxinum marks.

3) All questions are compulsory.

4) Answer Q1&Q2 in not more than 100 words each.

5) Answer O3 to Q6 in not more than 400 words each.

- Q.1) Write short notes on (Any 4): (4x4=16)
(a) Importance of Labeling
~ (b) Selling v/s Marketing
- (c) Essentials of pacl\agmg
~ (d) Value based 1 pncmg
(e) Importance of pricing as a parl of mar kctmg strategy
(f) Break-even method of pricmg

Q 2) Write short notes on (Any 4) S , (4x4=16)
- (a) Importance of Public Relatlons o
(b) Criticisms agamst advertlsmg
~ () Objectives of Sales Promotion -
- (d) Distribution’ channel pohcles .
() Elements of phys1ca1 distribution
’(i)A Impo,rtance, of marketmg Ioglsllcs :

) Q 3) (A) Explaln Varlous brandmg strateg1es adopted by the marketer glvmg suitable examples.

. (12 Marks)

: Q. 3) (X) What 18 product planmng‘7 Dlscuss the various components of producl planning.
(l 2 Marl‘s)
o F’.‘Q-.4)_ (A) Discuss ,ihe‘.different 'strategvies of pricing giving relevant examp}.eé. '(12 Marks)
- Q.4) (X) Explain _the various vfactoi"s influencing price determination. (12 Marks)
QS)(A) Explain a:mybbeight‘ techniques of sales promotion adopted by the firm. ' (12 Marks)
Q.5 X) Enuhﬁerate the steps involved in personal selling. | (12 Marks)
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(1O) (X Discuss the fuctors mficencinge the choice of channels of distribution. (12 Marks)
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