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Instructions.'
1. Att questions are comPulsory
2. Figures to the right indicate maximum marks

Q1. Expla in in 10 to 12 l ines '  (any 4)

a) Global Marketing
b) Sales Management
c) tmPortance of Packaging
d) GeograPhic Segmentation
e) Factors influencing individual buying

0 Consumer behavior

Q2. Write short notes: (anY 4)

a) Promotion

(16 Marks)

(16 Marks)

b) Product differentiation
c) Pricing
d) Cognit iveDissonance
e) MaturitY stage of PLC ,
f) lmportance of segmentation

03. A) Explain the various concepts prior to the marketing concept (12 Marks)

OR
X) Explain Maslow's theory of motivation. (12 Marks)

04. A) Describe the elements of the marketing mix' (12 Marks)

OR
X) Explain the steps in Otg"nisational buying process- (12 Marks)

05. A) Exptain the various Levels of Product (12 Marks)

OR
X)Describe the economic factors affecting consumer behavior (12 Marks)

e6..h) Explain the importance of societal marketing concept (12 Marks)

OR
X) What is product diversification? Describe the different types of

diversifications. 
(12 Marks)


