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Fo undation Cou rse-MARKETING

Durat io n:  2 Hours Max. Marks: B0

lnstructions:
1 . Att questions are comPulsory
2. Figures to the right indicate maximum marks

Q1. Write short notes: (anY 4)

a) lmPortance of marketing

b) MaturitY stage of PLC

c) Culture
d) Cognit ive dissonance
e) PsYchograPhic segmentation

0 Economic environment

Q2.  Exp la in  in  10  -  12 l ines :  (anY 4)

a) Functions of marketing'

b) lmPortance of Product mix

c) Product diversification
d) Factors inftuencing organizational purchases

e) Production concePt

0 Sales management function

(16 Marks)

(16 Marks)

03. A) Describe the Marketing concept. Give its advantages and disadvantages'
(12 fl\llarks)

OR

X) Describe the classification of consumer goods (12 Marks)

44. A) Exptain the different levels of product, with examples (12 Marks)

OR

X) Explain the importance of consumer behaviour'  (12 Marks)

Os. A) DLscribe the various steps in the individual buying process. (12 Marks)

oR'
X) Describe the steps involved in industr ial buying process. (12 Marks)

a6. A) Explain the importance of pricing in marketing' (1i!  Marks)

OR

X) Describe the various variabtes used to segment industr ial markets. (12 Marks)
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