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Listructions:

1). Start each question on fresh page.
Z) Figures to the right indicate maximum marks.
3) Answer any four from Q.2 to 0.6

Q.1 Write short notes on any five of the following. - (05x04=20)
1. E-Marketing

Business to Consumer category of E-Comimerce
Hosting a website

1\ Geographic market segmentation

V. E-Supply chain Management

SAP accounting sottware

“The wansformations of the business environment. coupled with the widespread uses of

e-conunerce. have enabled businesses o access local. regional and global markets.™ In this

contexi. explain the economic forces intfluencing E-Commerce. (10
Q.3. Explain how to increase online sales through the digital marketing strutegies? (10)
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Q.4. “E-commerce and supply chain management can work hand in hand w0 help vow
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business benefit from the increasingly popular customer shopping experience.”™ Justiin the
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(.5, Itis important to identify these various life cycle stages and to understand the s of
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thic consumer at each phase. Elucidate the statement, A0

(3.6. “Reports in Tally is designed to suit all the aspects of

management,  inventory  management and - statutory.”  Explain  (he
(10)



