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This Paper consists of Nine Questions carrying Equal marks.

1
%‘ Uestion No. 1 consists of 5 Compulsory Questions of 2 Marks Each.
% NSwer any 5 questions from Question 2,3,4,5,6,7,8 and 9.

4 ach Question carries 10 marks. Figures to the right indicate marks.

Q. 1) Answer the following: {(5x2=10)

A Produyct retailing vs. Service retailing
b. Retaj] positioning

€. Visual merchandising

d.

Functions of merchandise manager

€. Factors affecting retail price

Q.2) Discuss briefly the characteristics of various retail formats on the basis of operational

structure, retail location and merchandise offered. Also, explain the implications of emerging
retail formats on small domestic retailers. (10

(Q.3) Suppose after getting a management degree, you decide to open a retail business, what

ints would you like to consider with regards to store location, competition, impact of
po erging trends and government attitude towards organized retail store? (10)
em

4) Managing a retail business has become a complex task. Success of a retail store is not
s process of having the 4P’s, infact it requires straiegic planning. In light of this
e ' . . ! !
just ent describe briefly the retail strategic planning process with suitable examples
statem
-

Discuss the different strategic growth opportunities retailers can pursue to enter into the
I -
Q.5)

| markets. In addition to this also explain the factors indicating the attractiv
1lOba

eness of
.ntemationa] markets. -
1

n decisions have a gre

; at strategic importance because they have significant effect
Localio .
Q.6) ice and are diffi

cho cult for competitors to duplicate. From the retailer’s point of
on store Jain the factors that needs to be considered while evaluating and selecting a site for
. exp

qeWs - 10
\ “aling a retail store. (10)
joC

Page 1 of 2



Q.7) The environment in a store, the design and the presentation of the store, location of
merchandise in the store have a significant impact on consumer’s shopping behaviour. Wit
reference to this statement:

(a) List out the elements of retail store atmospherics and explain how a retailer can create an

appealing store atmosphere. (3)
(b) Highlight the factors that contribute towards the overall store image. (5)

Q.8) (1) Discuss the concept of assortment plan and explain any two factors to be considered

by a retailer or merchandise buyer while preparing plan for fashion merchandise. (5)
(1) Suppose you are a new entrant in this fast-growing retail industry, explain the process that
Yyou would adopt to procure and handle merchandise? (5)

Q.9) Category management is supplier’s process of managing categories as strategic business
units (SBUs), so that superior consumer value is delivered. Suggest how can a retailer adopt
the category management processfor his new business? (10)
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